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Mitbestimmung

Die Freude am Fahren ist un
: ser Konstruktionsprinzip. Danach
i haben wir in den sechziger Jahren
: Automobile gebaut. Die Automo-
bileder, Neuen Klasse"”. Handlich,
ubersichtlich, vital und funktionell
Die technische Uberlegenheit die
ser Autormobile gab BMW Fahrern
die Moglichkeit, den StraBenver
kehr mitzubestimmen. Den Ver-
kehrsstrom in FluB zu halten. Die
Sicherheit zu erhohen
Dann haben wir den BMW
2500 und BMW 2800 gebaut, Fiir
noch mehr Freude am Fahren
Damitin den siebziger Jahren
nochmehrFahrer, mit"bestimmen
KONNen

Aus Freude am Fahren - BMW




SHEER DRIVING PLEASURE

By Or Florian Triebel  Photos BAVW AG

A. early a5 1964, the advertising agency Dor- pubsshed, them ware still advartising motifs f

ard alreacly ervesaey

campagn in their co

I an image BhW products which did not m

wle the tem

the project »BVW  spleasuren. It was only in 1966 that the m

achvertisinge, The ale ) ACCENT aDrnding Pleasur B, in combing
ey’ thie rnolifs alreadchy contained the axpression the white-and-blue emblem, bacame tha ne
slirving Pleasures, Although the image cam el thema usad m all B rhsing 1 I

paign never matenalzed, BMW seemed to have

aken o this s )an In 1964 the &l Tar e mo- T|.| hirst attermols o fransia

tif promoting the BAMW 1800 as =a car not only ivertsements for the export markets generat
for mens concluded with the sentence: »There &d a broad varaty of slogans. In English, there
fore, men and wormean drive this car wath eaual were »BWMW puts pleasura back into
enthusiasm: on the one hand for the |[oeve of com wFor the oy of motor e, 8 1 wFo |
fort, on the other hand for the driving pleasure Ing pleasurss in Franch, sLa Ji e condulres
Further advertisements published o the follow- ngd «Pour |8 plasir de conduirs in

ina months also em d different va 5 of ish, »Para el puro placer de mancjars and «Por

asUre=; In headlines such placer de manijars, The tran:

alake pleas IRE DREESLIre 1IN

lations as they are

1 only detarmined at the begin

ving its; sLUch as «Driving pleasure [ the 17970
| Koy swehiat segsons aes: o as the dis Consaquently, the slogan “Sheer Driy 1
lasrmer »Driving Pleasune = BWWs below footer: pe" can be traced back to the dea of an adver
In 1464 and in 1965, when these motifs wena tising agency in the middle of the 1960s. )
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Ein
wundervolles
Erlebnis...

isteine Autoreiseimneuen
groffen BMW,dem geraumi-
gen Funfsitzer mit 4 Turen

Ein ungeahntes Gefihl der
Ruhe und Sicherheit uber-

tragt sich vom Wagen auf
Sie und schenkt Ihnen dop-
pelte Freude am Fahren




Inoking at early advertsing matifs, the as- the “pleasure and wtility” that characlerze

anciation of BMW with the concept of BAMW products. Furthor motifs edhor point-
pleasurg and joy can, howesar, De taced ad out that "tme for ravelling = time for
back avan further pleasure”, especiathy n a BMW car, or

vited the customers 10 expanence the

19505 BRI "nleasure of @ no-obligation 1est drive”™ &l

wenl senes foe the BMW dealers, An accx Miparsang

using Lhe ouestion *What

drive a B gmies you the most pleasure?”, with the ;

coupd allowod many drivers 1o expenience rew BV ca
1 thien-ynknoan moklity and lesting of lib
v special kind of pleasure. The minicar winced off

ittained cult status, in parbewar lor ity eog sending the

ppoarance. s still regarded as Dlagsure wit

: brand's most popular icons B wionderiu

pmducts, Both matils came with nart
Br'."".".-' had, howeees alieacly slarted a idvertising 1exts pointmeg oul that BMW

asure” campann wo decades s BEpENencs
bBetorehand. in the spring of 1936. Part ol Pleasure”" with BAMW automobibes  and

it was an advertising poster for BAR W au motoreycles, Thus the exprassion *Diving

tomobdes and motorcycies making an un Pleasura™ had already sppeared 30 vaars
equivocally clear staterment: "Drving needs before i was actually estatilishe ys an of

) be pleasurabde!l Drve BMWT, Further ficaal slogan, This adds not only a new d

athvrhisemant  siogans  suggest

B degher

that mansson o the ques hon who was  thi

5 highlghl the comiunation ol 1cludl oeepnaton of the slogan, but akso hs
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toncal profundity and guality 1o the association of The advertising motif for the first BMW motor-

EBMA with pheasure as the main idea behind the cycle in 1923 also she soens full of joy. You

BMW brand and its products can see two motorcyclsts, weanng leather gear

and breeches, claarly anovieg the detals of the

TI e concepts of pleasure and joy had alkeady design features of the BMW R 32 standing in

plaved a mle In even sarier advertising mobils front of them,

dithough the terms "pleasure” and “joy" wene
» oCOmpanying texts, 4 l his srmiall journey through time has show

Nk ExXpCItly wsed mn i

drawing from 1930 shows a young lady who has the association of BWW with pleasure and joy can
arenthy st returned home 1O hee beaming it be traced back 1o a very aarly stage, BAMW's very
G lauk b =i LN

d, with har amms wide open s apparently had it in their “"design

| BV s advertising campaeans hang

wn people’s attention to the ploasume I
products treat their drivers to

fjory. Tweo chauffeurs in v rmarvel at

HY
e e froem pehaean thes b luEury saloons. ANEYS |
FJ "'.-'1""-.' uised s mrdir 1

aulomaobile, the BMW 3115 hp

O promote thear weny first Lrhat
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Y IS YOUTHFUL.

hnuss 8 bmw.comiJOY

JOY IS BMW.




